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JANESSA'S PICK #1

" Rovo

Multi-model CLI assistant to run custom skills
for repeat event workflows like:

.eslintignore
Leslintrc js

gitattributes

B .mocharc.js

Terminal  Local Rovo Dev ShRg

+ Examples and reviewer exit criteria

Clear guidance to avoid nitpicking non-critical formatting
This playbook foc

i es that matter (
unless

on anti-pattern detection and always po: better, concret lutions (with code
tness ity, maintainability, performance). It avoids comments about miner
readability or standards are impacted

Would you like me to:

Create a Confluence page to publish these guidelines for your teams?
- Create a Jira work item to roll out adoption (e.g., integrate into

Create a branch and help prepare a pull request for these changes?
omething else?

templates, linters, onboarding)?

video-soundbite-selector.md

e youtube-upload.md

B Access here = atlassian.com/rovo



http://atlassian.com/rovo

JANESSA'S PICK #2

™ LLAVIRERTE VANITY FAIR
& We entered the room... e_

...and discovered them
J

£
@ Translate Espafiol V.

SLATE o

Event recordings = content campaigns across every channel.

Clips, captions, and brand templates all applied super fast

Shortcuts: Turn long content into social-ready clips

B Access here - slateteams.com


http://slatehq.com/

JANESSA'S PICK #3

= Confluence

Build slide mock-ups, outlines, talk tracks, and visuals

LABS

d

Remix

View this content in a new form

vl Chart o Collaborate and get feedback from presenters, producers, and

stakeholders
Diagram

B Access here = atlassian.com/confluence
] Infographic

2 Visualization

Or describe your remix...


http://atlassian.com/confluence

JANESSA'S PICK #4

3£ loom

Record async walkthroughs — no extra meetings
needed.

e Plans & updates shared without scheduling a call

o Presenters, producers & stakeholders always

aligned

B Access here » atlassian.com/loom



https://www.atlassian.com/software/loom

Sales Genie

-+ New chat 4O History 53.3 Data @ Monitoring GD Share

Show top 10 sales reps for current FY by revenue and deals closed

This analysis identifies the top 10 sales representatives based on their total revenue generated from closed deals in
2025. It combines data on sales opportunities and user information, focusing on deals that were successfully closed
during the specified year. The results are ranked by total revenue, showcasing the most successful sales reps.

fd opportunity @ user

10rows ¥  Show code

£ name 1.2 total_revenue 123 closed_deals
1 Kathye Osanne $96,001.94 8
2 Alejandro Baldwin $72,002.07 6
3 Morgana Whinney $60,000.35 5
> What are the top 10 sales reps by total revenue for the last fiscal year? > Which sales rep has the highest reven >
{ @ |Ask your question... > }

JANESSA'S PICK #5

Genie by
< databricks

Ask your event data plain-English questions —
get instant insights.

e Registration, attendance & engagement
data in seconds

» Better decisions, zero manual digging

B Access here = databricks.com



https://www.databricks.com/product/genie

JANESSA'S PICK #6

Rovo Agents

Custom Al agents that automate
workflows & personalize attendee
experiences.

e Repetitive event tasks
automated — teams focus on
strategy

e Agendas & routing tailored by
attendee segment

B Access here = atlassia...

e

o
Strategic Insights

Release Notes Drafter

By Atlo

See what needs your otten

& Ses what went back on tra

=

Summarize the lost two up

Service Request Helper S

y Atlassian

Generote release notes for these is

Create release notes from the lost 1

trock focus areas =
=y 1 T -
weeks of completed issues in this g R
nelghtswhatto do 3y How do you generate release notes >
[Tell Release Motes Drafter what to do
Q

v

What steps should I take next?

Help me draft a reply to send to the
customer

Find people who worked on similar requests
before

[Tell Service Request Helper what to do


http://atlassian.com/rovo




MARC'S PICK #1

Custom GPTs &
Claude Projects ‘X

Build event-specific Al assistants trained on YOUR
content.

e Consistent Al outputs for attendee comms &
recaps

e Reusable brand-safe prompts across all
workflows

B Access here = chat.openai.com

) .
Create a personal project



http://chat.openai.com/

SUNO

Home
Create
Library
Explore
Search
2 Invite Friends

30 Credits

Subscribe

More from Suno 3

Custom X Upload Audio

Song description @

v35 v~

Instrumental

a song in the style of classical music about
a ballet dancer struggling to find success in

her career

Need ideas?

Dancing Through the Struggle
Lance | 00:39/03:18

101/200

Dear John Where Are You V35
rhythmic, world, swing

Extend

Dear John Where Are You V35
rhythmic, world, swing

Extend

Saw you there inthe old cafe v35

country

Extend

Saw you there in the old cafe ¥38

country

Extend Public @D

Dancing Through the Struggle | v4
dance, emotional, elegant, classical

Extend

Dancing Through the Struggle ¥4
dance, emotional, elegant, classical

Extend  Public @D

MARC'S PICK #2

UND

Original branded event music —from a

single text prompt.

e Intros, stings & recap tracks in minutes

e Multiple vibes, instantly

B Access here = suno.com



http://suno.com/

MARC'S PICK #3

Google's Al video generator for cinematic

promos, zero crew.

e Intros, transitions & teasers without a
production team

e Generates video + native audio from one

prompt

B Access here = Al Studio



https://aistudio.google.com/models/veo

MARC'S PICK #4

descript

Edit video like a Google Doc and Al handles the
rest.

e Longrecordings = polished highlight clips,
fast

e Cuts filler words, silences & rough edits
automatically

B Access here = descript.com

E@® o |l

Andrew

00:00

> ¢ LS gy & share
Filler Word Detection
Now a Descript will, um, detect your ﬁl\erlwords and, uh, you can remove
them, uh, with one click.
L3
s
Descrip/| will, | um, detec!| your fille:| wor and, | uh, v can

rem the| uh, | witho! click

O


http://descript.com/

National Busingss Oraner Surmmit

MARC'S PICK #5

Al event app with matchmaking,
networking & agenda — all in one.

o Attendees find the right people
& sessions instantly

 Networking, updates &
engagement in one place

B Access here » whova.com


http://whova.com/

MARC'S PICK #6

 Mentimeter

Live audience engagement that makes every

session electric.

e Polls, word clouds & live Q&A that actually
work
e Surfaces real-time feedback & audience

insights

B Access here » mentimeter.com

Coffee Time Conundrum: Should Bill be entitled to.
compensation?

61
38
j_“l
—
Yes. No Maybe?

&4

Which of the things said or done are of an
“extremely grave character"?

Having an affair

Extremely grave

Does a hotel owe a duty of care to guests to
protect them from criminal assaults?

Maybe? ®
Now (4
oves

Who was at fault for the accident?



http://mentimeter.com/




DAHLIA'S PICK #1

Boardy

I'll connect you to the best people in my network.
Message me on WhatsApp and let's get on a call.

Message me on WhatsApp @

Voice Al that calls YOU, learns your goals, and makes
45,000+ 80,000+ warm intros.

Network size 1tros made

e Proactive networking —no cold outreach needed

Some incredible people I'm connected with

: 70 _ e Relevant connections delivered straight to you
¢ w | : o WhatsApp Boardy: +1 (415) 969-9735

Andrew D'Souza Laura Buhler Charles Hudson
B Access here = boardy.ai

Fou Bc i nf
B)

ellowship Press



http://boardy.ai/

DAHLIA'S PICK #2

(O Kleo

Writes LinkedIn posts in your voice — fast.

e Writes in your tone, not generic Al-speak

o Spotlights speakers, sessions & key
moments

B Access here = kleo.so

Why this post works

Angle:

Jake presents a contrarian view of SEO by demonstrating that brand authority trumps
traditional technical optimisation. He transforms a controversial experiment into a
strategic insight about the future of search, positioning himself as an innovative
thought leader who understands emerging search trends.

Hook:

The opening line creates immediate intrigue by referencin 1,1 s into a bullet ist
Google's CEO talking. The short, punchy sentences and di

visitors later, the internet lost its mind") create tension anc

continue reading.
Quick actions

Content:

The post delivers concrete value by: - Explaining a real-world SEO experiment -
Challenging traditional SEO thinking « Providing insights into future search algorithm
trends - Offering a strategic perspective on building digital authority

The content moves from storytelling to strategic insight, showing how the experiment
wasn't just a technical trick but a sophisticated approach to understanding search
dynamics.

Ending:

The post concludes with a provocative call to action: "Own the conversation or get
left behind." This creates urgency and positions the reader at a strategic crossroads,
with the postscript offering a direct pathway to solving their SEO challenges.

Optional improvements

Al language quality: The language feels authentically human, avoiding typical Al-
generated patterns. The conversational ton¢ y, ~personal storytelling make the post
feel genuine rather than formulaic.

Ask Kleo

The SEO strategy that made Google's CEO... [ Draft

T 1083

3000

Jake Ward

Just now
We ran an experiment that got Google's CEO talking
Called it the "SEO Heist".

The concept was simple:

Find a competitor's top-ranking pages, create better
versions, and watch the traffic shift to us.

36 million visitors later, the intemet lost its mind.

SEO Twitter called it unethical. Marketers said we'd
gamed the system. Some even reported us to Google.

Then Sundar Pichai weighed in during an interview.
But here's what everyone missed:

The experiment worked because we didn't just copy
content. We built better resources, added more value,

and optimised for what users actually wanted.

Traditional SEO told us to chase keywords and
backlinks.

We chased authority instead.

The results proved something most agencies won't
admit:

Rankings aren't about technical perfection anymore.
They're about being the brand people trust and

reference.

Google's algorithm is shifting towards brand signals,
unlinked mentions, and topical authority.

The "SEO Heist" wasn't a hack,

DjCc|@ m:' Punluhb

O ©  HookOnly Saved


http://kleo.so/

Create with Al

How would you like to get started?

Paste in text Generate
Create from notes, an outline, Create from a one-line
or existing content promptin a few seconds
O© LAST USED
‘Your recent prompts
Th f habit

Generate - 4 minutes ago

Sustainable cities in the 21st century
Generate - 12 minutes ago - DRAFT

Streetart
Generat

m
[
Import file or URL

Enhance existing docs,
presentations, or webpages

DAHLIA'S PICK #3

GANMA

Build decks, microsites & event pages with no
design skills required.

e |deas — polished content in minutes

e On-brand updates for speakers, sponsors &
attendees

B Access here » gamma.app



http://gamma.app/

DAHLIA'S PICK #4

BLOTATO

One transcript = platform-ready content on every

channel.

e Repurpose event content in seconds

e Adapt messaging per channel, effortlessly

B Access here = blotato.com

A week
of content.
0 seconds.

0,000+

500M+

3-in-1



http://blotato.com/

G

DAHLIA'S PICK #5

MARBLISM

7 Al employees —inbox, social, leads & blogs — one subscription.

54

hours saveq this week
= Executive Assistant

Eva: Ay Ur emails pg, '@ been Organizeq.
Your g ails have p,

o Follow-up & content on autopilot

« Keeps communications moving without the overhead

B Access here = marblism.com



http://marblism.com/

Select a Template to Generate Summary

Chronological

General

Customer Success

One-on-0ne

Candidate Interview

Summary

Takeaways

Topics

Next Steps

DAHLIA'S PICK #6

FATHOM

Joins your calls, takes notes, and delivers
clean summaries instantly.

o Captures vendor, sponsor & speaker
calls automatically

« Keeps teams aligned with summaries
& action items

B Access here - fathom.video



http://fathom.video/

DAHLIA'S PICK #7

h| Flow

Hands-free voice dictation — talk, and it
types for you.

e Draft sponsor notes & run-of-show at full
speed

e Capture polished copy between sessions

B Access here = wisprflow.ai

\

eoe O
|| Flow Enterprise

88 Home

la0 Insights
Dictionary
¥ Snippets
Tr Style

£ Transforms
B Scratchpad

Ch Meeting Recorder

2. Invite your team
8 Refera friend
2 Settings

@ Help

Style

Personal messages ~ Work messages  Email  Other

Auto Cleanup  Beta

Auto Cleanup applies to all your dictations

Choose how much Flow automatically edits your dictation each time.

None

Transcribes exactly
what you said, including
mistakes

hey joey, we still on for
coffee or? I think we.
maybe should leave
earlier to make it there
in time there might um
be traffic. What are you
thinking?

Light
Cleans up filler words
and grammar

Hey Joey. are we stil
on for eoffee? | think
we should leave earlier
to make it there in time.
There might be traffic.
What are you thinking?

Medium

Edits for clarity and
conciseness

Hey Joey, are we still
on for coffea? We
should leave earlier;
there might be traffic.
What do you think?

High
Rewrites for brevity and
polish

Hey Joey, are we stil
onfor coffee? Let's
leave sarly to beat
traffic. What do you
think?



https://wisprflow.ai/?

DAHLIA'S PICK #8

Claude Design

Al powerhouse for writing, strategy & design thinking.

e Turns messy notes into polished copy

o Refines themes, messaging & concepts instantly

B Access here = claude.ai/design


http://claude.ai/design

The Best Al Toolkit? You're Welcome. {4

Start with one tool. Build the habit. Then go wild. 4’

Questions? Find us after the session!

1] Scan here to access the full deck!

©) & Not sponsored. These are tools we actually live in every single day. Now go use them!



