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Virtual and Hybrid

/5%

of event professionals say
hybrid events are here to
stay.

Source: 116 Event Statistics Shaping the Industry in 2025, Cvent

m PROPRIETARY + CONFIDENTIAL



SMALL
BUSINESS

71%

of company
decision
makers

are now
Millennials and
Gen Z.

salesforce \

Cartier

» DISCOVER HIGH JEWELRY

Source: LinkedIn, 2025
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Impact over Everything

92%

of B2B event teams in
2025 are focused on
proving event ROI.

Source: The Global State of B2B Events 2025, Forrester
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Data Strategy
Webinar
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Frameworks May 29, 2025
12:00 PM - 1:00 PM

in Healthcare — 0

Mastering Data Strategy &

Governance: A Modern Playbook
for Healthcare Plans and Payers

22nd May, 2025

Live Demos

5.00 PM - 6.30 PM

FEATURED FRAMEWORK DEMOS

Palo Alto, CA
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Q VC Nest N @ Online @ Oniine
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Members turn
i (o)
to LinkedIn to be +25%
informed, more willing
entertained, and | | FENEREE to click on
inspired by the relevant ads

world of work.

vs. the average Internet user.




ROAS
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Measure what

matters.

Salesforce expands reach and
increases pipeline for Dreamforce
with LinkedIn's precise targeting
and new Event Ad Features

Download customer story

What marketing challenge was
Salesforce solving for through this
new events strategy?

* Balancing the need to achieve the maximum number of views possible,
while also reaching a qualified audience that would be meaningfully
engaged

* Growing Salesforce's marketing pipeline and reaching whitespace
accounts

orce to evolve LinkedIn's E

ures and increase att

Dreamforce.

LinkedIn campaign activation touched
5 ; over 53% of total PitR associated with
(S in the billions)

What audience was Salesforce trying
to reach and how did LinkedIn help?

* Salesforce turned to LinkedIn as a marquee partner to leverage its strong
1st party data and seg ion capabil to reach Bl Decision
Makers and Al-interested audiences

* Salesforce leveraged their Data Cloud and Marketing Cloud to identify
CRM audiences to target within LinkedIn. Now, with the new Linkedin and
Data Cloud collab: , G of bothc can take
advantage of the direct connection between Data Cloud and LinkedIn's
Campaign Manager tool to build more relevant ad campaigns

* Linkedin offered Salesforce a platform to create a global marketing
approach to reach their qualified audiences. All touchpoints were
working in concert with the LinkedIn Event Ad format (pre, during, post
event support coupled with Thought Leader Ads).

RESULTS

A 30% cost reduction drove direct
sales impact and a repeatable event
activation strategy with LinkedIn

Dreamforce Success Metrics*
Volume of Viewership: Scroll Views:

.
3.4M Views 2 5M+
* The holistic approach not only maximized viewership amongst a
qualified audience, but also drove direct impact on sales: connection
request (up 24%) & InMail acceptance (up 52%) amongst those who Cost per Smin+ Viewer*:

interacted with the campaigns. Smin+ Viewers:
* Salesforceisi ini ing on the D force activation 30% 46 5K+
(combination of Event Ads, Accelerated Delivery, Thought Leader Ads and cheaper than the outlined .
the new event view-retargeting) for all events moving forward! costgoal
* Salesforce and LinkedIn's engagement continues to deepen with the new,

direct connection between Data Cloud and LinkedIn, allowing for up-to-
date data for precision targeting.

*Actual % reduction of cost per 5+min Viewer was rounded up from 28.7%

*Source: 2023 Salesforce Dreamforce LinkedIn media investment performance
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Previously live

Any size.
Any goal.
One

framework.

Wed, Jun 18, 2025, 8:25 AM - 9:15 AM (your local time)

m Steve Kearns and 5 other connections attending
@ ()
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Events in Full Concert.

| First Impression

Build Anticipation

Loung DURAI‘

A u ’;’.'5
Event Ads !i “ ' Thought Leader
Ads

Podcast

Live Streaming

Sponsored
Messaging

Retargeting
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Get the
fundamentals right
and go beyond.




Tip #1

Be distinctive, consistently

Own Your Look, Every Time
Consistency Builds Recognition

Google Cloud Google Cloud

Promoted Promoted

One venue. Three days. 500+ sessions. Google Cloud Next is back in Las Vegas
April 9-11, for a deep dive into Al, security, and much more.

Join Google Cloud Next in Las Vegas, April 9-11, at Mandalay Bay Convention
Center for a front-row seat to the latest in tech, keynotes, and more.

Register
Now

[l K 000015

Something for everyone

Don't miss the next big thing - register today!

Register

14 3 \
Register )

Google Cloud

Promoted

Do big things. Register for Google Cloud Next April 9-11 for interactive labs,
demos, and more. Back in Las Vegas — get inspired, build the future.

Auuui:tﬁl’lwuh "

Save your seat

Register >|
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Scale Impact with
Trusted Voices.




Tip #2

Put influencers at the core of your end-to-end strategy.

+ Follow

Marc Benioff 3 -
8%

Digita abor is the new horizon for every business. &

Tomarrow,Join us at T1AM a5 Salesforce continues to
advance the boundaries of enterprise Al with Agentorce 2.0

agenttorce 2.0 will take our revoltionary digital labor
slatform to a whole new lovel. You'll heas my keynote, details
on all the new features, as well as amazing stories from our
customers about how #Agentiorce is akready allowing them
to bring together AL dats, apps, and sutomation with humans
to reshape how work gots dane.

You wor't want to miss it

g Stiestorce

®
+ Agantforce 2.0 is launching now, Tune in @LIVE and
unleash limitiess digita laber for every team,

Evwnt ended

Introducing Agentforce 2.0: Unleash digital tabor for
every team,
-

€0 1103

Resource
Management

4

think2024 iB

Unleash Al-powered automation to simplify & optimize technology

operations
Event by IBM

* Executive
« SME

* Partner

e Employee

During Event

Post-Event

PROPRIETARY + CONFIDENTIAL

14



Winning Integrated
Event Strategies.




LinkedIn turned every moment at Cannes

into Thought

Dedicated spaces empowered
creators to connect and create.

Leadership.

Livestreamed expert interviews
were amplified by speakers and
repurposed into clips.

The CMO Emily Ketchen
of the Future a e

Wednesday, June 21

10:00-10:45 a.m. CET a Do liamedar
y Q | Carla Zokhem-Hassan
£ Shelley Zalis IPon o

‘ Karin Kimbrough [ - 7
- ®

The CMO of the Future

it il The Cannes Lions International Festival of Creativity is fast approaching and

Event by forganizerName) I'm looking forward to attending this year to share the macro trends that are
1,20 M our kshaping the worid of B2B. From marketers leading the charge in... more

2023

Join LinkedIn
at Cannes Lions

June 1721, 2024

Linked )

LinkedIn used Cannes
as a moment to launch
new research.

bal Marketing Leader | Direc

. . 0 + Follow
a Sathenne Flynn ] - 2nd
P

Just launched at #CannesLions2024: LinkedIn's new B2B Marketing Benchmark
Report with Ipsos - what does the B2B Marketing org of the future look like? Short
answer: A “triple threat.”

Long answer? Download the report here:

https://Inkd.in/gUR6Jm79
Tusar Barik
Nicholas Mercurio

Vida M Cornelious

LinkedIn for Marketing #theplacetob2b

Linked

ceo77 1 comment - 2 reposts

Employees amplified the moment
by sharing perspectives and insights.

+ Follow

Lucy Davies f[j] - 2nd
y Director, Gl Communications @ LinkedIn
5mo - @

An incredible week at the Cannes Lions International Festival of Creativity
where LinkedIn has been showcasing why it's #ThePlaceToB2B. ...more

+3

Ce0213 25 comments
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Key takeaways

o z s

Events perform best Real voices amplify Creative consistency
when treated as a trust and scale and motion are
full-funnel system, impact. what cut through

not a moment. distraction.
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Thank you.
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