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Virtual and Hybrid

of event professionals say 
hybrid events are here to 
stay. 

75%
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Source: 116 Event Statistics Shaping the Industry in 2025, Cvent



3PROPRIETARY + CONFIDENTIAL

of company 
decision 
makers 
are now 
Millennials and 
Gen Z.

71%

Source: LinkedIn, 2025
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Impact over Everything

of B2B event teams in 
2025 are focused on 
proving event ROI. 

92%

PROPRIETARY + CONFIDENTIAL

Source: The Global State of B2B Events 2025, Forrester
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Online information 
will become 
a commodity.

Networked, 
expert knowledge 
will not.
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Members turn 
to LinkedIn to be 
informed, 
entertained, and 
inspired by the 
world of work.

+44%
more trusting of 

recommendations

vs. the average internet user.

+18%
greater perceived 
value of brands’ 

videos on LinkedIn

vs. on other platforms.

+25%
more willing 

to click on 
relevant ads 

vs. the average Internet user.
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Influenced New Business Deals Share of BudgetROAS
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Measure what 
matters.

LinkedIn campaign activation touched 
over 53% of total PitR associated with 
Dreamforce. 
($ in the billions)53%
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Any size. 
Any goal. 
One 
framework.

Pre-Event During Event Post-Event
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Events in Full Concert.

Build Anticipation Maximise Engagement Extend Momentum

First Impression 

Ads

Live Streaming Retargeting

Event Ads Thought Leader 

Ads

Sponsored 

Messaging
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Get the 
fundamentals right 
and go beyond.

1
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Tip #1

Be distinctive, consistently

• Own Your Look, Every Time

• Consistency Builds Recognition
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Scale Impact with 
Trusted Voices.

2



14PROPRIETARY + CONFIDENTIAL

Tip #2

Put influencers at the core of your end-to-end strategy.

• Executive
• SME
• Partner
• Employee

Pre-Event During Event Post-Event
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Winning Integrated 
Event Strategies.

3
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LinkedIn turned every moment at Cannes 
into Thought Leadership.

Livestreamed expert interviews 
were amplified by speakers and 
repurposed into clips.

LinkedIn used Cannes 
as a moment to launch 
new research.

Employees amplified the moment 
by sharing perspectives and insights.

Dedicated spaces empowered 
creators to connect and create.
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Key takeaways

1 2 3

Events perform best 
when treated as a 
full-funnel system, 
not a moment.

Real voices amplify 
trust and scale 
impact.

Creative consistency 
and motion are 
what cut through 
distraction.



Thank you.
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