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FOUNDER & CEO, EXIT FIVE pp

Dave is the founder of Exit Five, the #1 community
for B2B marketers. Before starting Exit Five Dave
was CMO at Privy ($100M+ exit) and Chief Brand

Officer at Drift ($1B+ exit).
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Last year we decided to run
our first ever in-person Exit
Five event.
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We didn't want it to be just
another B2B conference with
lanyards and bland coffee.

03

\We had no idea if anyone would
actually want to come... let alone
come all the way up to Burlington
Vermont...and somehow, we sold
it out in 24 hours.
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Dmitry Shamis - 1st
Future-proof your brand | 2x Founder, Advisor, Dad
View my newsletter

7mo - ®
I'm just saying Drive by Exit Five is the best event I've attended in years and it
isn't even close!

So many amazing speakers today: Peter Mahoney, Natalie Marcotullio, Ross
Simmonds, Pranav Piyush, Daniel Cmejla, and Lashay Lewis. Incredible people
sharing incredible lessons.

Shout out to Dave and the crew for a great day 1 and shout out to B2B Mecca
(Burlington, VT) for this gorgeous sunset.

~ See you for day 2 tomorrow

Pete Vomocil us - 2nd + Follow
CMO | #opentohelp | Helping Good People (and Brands) do...

Book an appointment
7mo - Edited - (P

One word to describe Drive by Exit Five?
Impact.
Impact on knowledge. Impact on connections. Impact on our businesses.

Congrats to Dave, Daniel, Matthew, Danielle, and Anna for launching the next
can't-miss marketing conference.

This year has been all about human-to-human connection for me, and Drive was
another chance to lean in and connect with some of the best minds out there.

The biggest takeaway from the event? The power of connection and shared
learning.

I'll be compiling a proper recap post soon. For now, just a big thank you to the
Exit Five teamn, expert speakers, and everyone | got to connect with (old friends
and new)!

Stay tuned for more, LinkedIn friends!

Next stop? NYC tomorrow for The Welcome Conference on Monday!!

Your pal &,
Pete

{ Yo Chelsea Castle - st
‘Lﬁ Head of Content + Brand at Close | Marketing a no-BS CRM for humans ...

Visit my website
7mo - Edited -

| had never been to Burlington, Vermont. Yet somehow, it felt like home.

Last week's Drive event by Exit Five may have been the best event I've ever
attended.

Not because of:

- the budget

- a fancy venue

- the booths

- the raves

- the swag (although this shirt is comfy af)

Events in the last year have all felt like "LinkedIn in real life." But there was
something about this one that made it different. This online community brought
to life created an air of belonging, acceptance, vulnerability, love, and respect.

Okay, maybe I'm getting a little woo-woo, but if you were there, you get it! The
vibes were immaculate. The insight swapping was next level. | didn't want to

leave!

The word "community" comes from the Latin word "communitas," which means
public spirit, the same, fellowship, and togetherness.

To genuinely feel all those things in a world where we are surrounded by
starvation for belonging and counterfeit means of finding it made it all the more

special.

The people at this event, the hosts, the setting, and the overall vibe were all
equally brilliant and unmatched.

To every human in attendance and the Exit Five team
(Dave, Matthew, Daniel, Anna, Danielle), thank you. And well done. &

Cheers to changing the future of events.

(Forgot to tag my photo homies, Ross Stewart Erika Kylin Joanna Bolaji Jess
Erin Kat Max Devin s Pete Corrina Tas Tim Kaylee)

exit
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Big decision: not a

hotel ballroom

e Chose a venue with natural
light, outdoor space—felt
more like summer camp than
a conference

e People felt relaxed, energized
—not like they were trapped
inside all day
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Unique location -
Burlington Vermont.

Not the usual Vegas,
Miami, NYC, San -

.
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We structured the

day with energy In
mind

NO death-by-keynote
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Alternated formats:

MAINSTAGE TALKS LIVE MUSIC

HAPPY HOUR LONG LUNCH

ICE CREAM BREAK

BREAKOUT SESSIONS
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We didn’t chase “"big names” for the sake of clout

Chose people we knew could teach, tell great stories, and speak directly to our audience

Focused on practical, useful talks—not fluff or “thought leadership”
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We wanted attendees to
feel like: "\Walit, they
thought of that too?”




Mid-afternoon
n & Jerry’s ice cream br




We focused on adding small, unexpected touches like:

e Fun swag pack on arrival with high quality stuff:
o good soft t-shirts
o fresh baked cookies
o maple syrup (a Vermont Staple)

e Custom notebooks

e Music transitions between speakers

e Great food & coffee

exitzafive
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These moments added personality,
helped us stand out.

People shared this stuff on social—It
helped make the event
unforgettable.
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We capped it at 200
people on purpose.
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It felt intimate, everyone felt like
they could actually meet each
other and hang out.

No massive sponsor halls—no
one got sold to walking to the
bathroom




Even though it was smaller,
our sponsors still got value.

Interactive Content filming More natural
activations sessions with conversations
during happy their ICP with potential
hour customers







\What we learned from Drive:

Small events can
have huge impact
when done right

¥

o

You don't need
thousands of people
or flashy tech—
focus on experience

\/

Your brand is built in
the details: venue,
pacing, speaker
quality, vibe

We treated Drive like
a product launch,
not just an event.



Check us out at exitfive.com.



